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Short term objectives:

�t�� �*�O�D�S�F�B�T�F���S�F�D�P�H�O�J�U�J�P�O

 � Insert actions to be taken here

 � Example: X number of posts

 � Blog publication schedule

 � Add RSS button

 � Include social share buttons

�t�� �*�O�D�S�F�B�T�F���F�O�H�B�H�F�N�F�O�U

 � Insert actions to be taken here

 � Encourage comments, forum pages, etc.

 � Add social share buttons

Key Metrics:

�t�� �/�V�N�C�F�S���P�G���Q�P�T�U�T

�t�� �/�V�N�C�F�S���P�G���T�P�D�J�B�M���T�I�B�S�F�T

�t�� �"�V�E�J�F�O�D�F���H�S�P�X�U�I�����V�O�J�R�V�F���B�O�E���S�F�U�V�S�O�T

�t�� �$�P�O�W�F�S�T�B�U�J�P�O���S�B�U�F

�t�� �$�P�O�W�F�S�T�J�P�O�T

�t�� �4�V�C�T�D�S�J�C�F�S�T

�t�� �*�O�C�P�V�O�E���M�J�O�L�T

�t��
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Short term objectives:

�t�� �'�B�D�F�C�P�P�L���'�B�O���1�B�H�F

 � Insert strategic objective

 � Share a mix of relevant links, engaging content, 
videos, and polls

 � Make sure you promote upcoming events and 
create them in the events tab

 � X posts per day

 � Engage with in�uencers

�t�� �-�J�O�L�F�E�*�O

 � Insert strategic objective

 � Create a group

 � Add something about posting content to the 
LinkedIn company page

 � Identify other groups to follow and participate

 � Encourage employee participation

 � Monitor and participate in Q&A

 � X posts daily

�t�� �(�P�P�H�M�F��

 � Optimize for SEO

 � X posts per day

 � Share engaging content, videos, images, and 
relevant links

 � Comment on posts

 � Utilize Google Hangouts

 � Create and promote upcoming events 

�t�� �1�J�O�U�F�S�F�T�U

 � Create boards leveraging both content and 
company culture

 � Follow other businesses, thought leaders, 
customers, and partners

SOCIAL NETWORKS - X hours daily/weekly/monthly

Key Metrics:

�t�� �'�B�D�F�C�P�P�L���-�J�L�F�T���B�O�E���Q�P�T�U�T

�t�� �-�J�O�L�F�E�J�O���'�P�M�M�P�X�F�S�T

�t�� �3�F�G�F�S�S�J�O�H���U�S�B�G�ý�D

�t�� �-�J�O�L�F�E�J�O���(�S�P�V�Q���N�F�N�C�F�S�T

�t�� �-�J�O�L�F�E�J�O���%�J�T�D�V�T�T�J�P�O�T

�t�� �(�P�P�H�M�F�����$�J�S�D�M�F���B�E�E�T���G�P�M�M�P�X�F�S�T

�t�� �(�P�P�H�M�F�����N�F�O�U�J�P�O�T

�t�� �1�J�O�U�F�S�F�T�U���Q�J�O�T���B�O�E���G�P�M�M�P�X�T

�t�� �,�S�F�E���B�O�E���,�M�P�V�U���T�D�P�S�F�T

http://www.marketo.com
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Short term objectives:

�t�� �1�S�P�N�P�U�F���D�P�O�U�F�O�U���U�I�S�P�V�H�I���5�X�J�U�U�F�S

�t�� �4�F�H�N�F�O�U���J�O�þ�V�F�O�D�F�S�T���B�O�E���D�S�F�B�U�F���M�J�T�U�T

�t�� �6�U�J�M�J�[�F���Q�S�P�N�P�U�F�E���5�X�F�F�U�T

�t�� �$�P�N�N�V�O�J�D�B�U�F���T�V�Q�Q�P�S�U���J�T�T�V�F�T���G�S�P�N���4�P�D�J�B�M��
�.�F�E�J�B���U�P���T�V�Q�Q�P�S�U���U�F�B�N����F�O�T�V�S�F���G�P�M�M�P�X���V�Q

�t�� �-�J�T�U�F�O���U�P���S�F�M�F�W�B�O�U���D�P�O�W�F�S�T�B�U�J�P�O�T

�t�� �#�V�J�M�E���S�F�Q�V�U�B�U�J�P�O

Short term objectives:

�t�� �6�Q�E�B�U�F���C�M�P�H�H�F�S�T���P�O���B���S�F�H�V�M�B�S���C�B�T�J�T���B�C�P�V�U���B�M�M��
�O�F�X���U�I�P�V�H�I�U���M�F�B�E�F�S�T�I�J�Q���B�O�E���O�F�X���Q�S�P�E�V�D�U�T

�t�� �*�O�U�F�S�B�D�U���X�J�U�I���	�Q�M�V�T���J�O�U�F�S�W�J�F�X����W�J�E�F�P����F�U�D�
���B�U��
�B�M�M���S�F�M�F�W�B�O�U���N�B�S�L�F�U�J�O�H���D�P�O�G�F�S�F�O�D�F�T���B�O�E���M�P�D�B�M��
�F�W�F�O�U�T

Key Metrics:

�t�� �'�P�M�M�P�X�F�S�T

�t�� �.�F�O�U�J�P�O�T

�t�� �3�F�U�X�F�F�U�T

�t�� �3�F�U�X�F�F�U���3�F�B�D�I

�t�� �3�F�Q�M�J�F�T���3�F�B�D�I

�t�� �/�V�N�C�F�S���P�G���M�J�T�U�T

�t�� �4�P�D�J�B�M���$�B�Q�J�U�B�M�����J�O�þ�V�F�O�D�F���P�G���5�X�J�U�U�F�S���G�P�M�M�P�X�F�S�T

�t�� �/�V�N�C�F�S���P�G���Q�P�U�F�O�U�J�B�M���Q�S�P�T�Q�F�D�U�T���T�F�O�U���U�P���T�B�M�F�T

�t�� �1�P�T�U�T

Key Metrics:

�t�� �1�P�T�U�T���C�Z���T�P�D�J�B�M���Q�S�F�T�T

�t�� �3�F�G�F�S�S�B�M�T���G�S�P�N���T�P�D�J�B�M���Q�S�F�T�T

MICROBLOGGING (TWITTER) - X hours daily/weekly/monthly

SOCIAL PR (BLOGGERS) - 

http://www.marketo.com
http://www.twitter.com/marketo
http://blog.marketo.com
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Short term objectives:
Post key thought leadership to:

�t�� �3�F�E�E�J�U

�t�� �%�J�H�H

�t�� �4�U�V�N�C�M�F�V�Q�P�O

Participate in communities:

�t�� �3�F�W�J�F�X���C�M�P�H���T�P�V�S�D�F�T���U�P���J�E�F�O�U�J�G�Z���B�E�E�J�U�J�P�O�B�M��
�C�P�P�L�N�B�S�L�J�O�H���T�J�U�F�T���U�I�B�U���N�B�Z���E�S�J�W�F���U�S�B�G�ý�D

Short term objectives:

�t�� �"�E�E���B���T�P�D�J�B�M���F�M�F�N�F�O�U���U�P���F�W�F�S�Z���D�B�N�Q�B�J�H�O���U�P��
�F�Y�Q�B�O�E���S�F�B�D�I���B�O�E���J�O�D�S�F�B�T�F���F�O�H�B�H�F�N�F�O�U

�t�� �4�I�B�S�F���W�J�E�F�P�T����S�F�W�J�F�X�T����S�B�U�J�O�H�T����B�O�E���Q�P�M�M�T

�t�� �6�T�F���Q�S�P�N�P�U�J�P�O�T���B�O�E���D�P�O�U�F�T�U�T���U�P���T�Q�S�F�B�E���Z�P�V�S��
�N�F�T�T�B�H�F���M�J�L�F���S�F�G�F�S���B���G�S�J�F�O�E���B�O�E���þ�B�T�I���E�F�B�M�T��

Key Metrics:

�t�� �3�F�G�F�S�S�B�M�T���G�S�P�N���C�P�P�L�N�B�S�L�J�O�H���U�B�H�H�J�O�H���T�J�U�F�T

�t�� �1�B�H�F�T���S�B�O�L�J�O�H���P�O���L�F�Z���U�F�S�N�T���G�S�P�N��
�C�P�P�L�N�B�S�L�J�O�H���U�B�H�H�J�O�H���T�J�U�F�T

�t�� �7�J�F�X�T���B�O�E���T�V�C�N�J�T�T�J�P�O�T

Key Metrics:

�t�� �4�P�D�J�B�M���Q�S�P�ý�M�F���E�B�U�B���D�B�Q�U�V�S�F

�t�� �4�P�D�J�B�M���S�F�B�D�I

�t�� �*�N�Q�S�F�T�T�J�P�O�T

�t�� �4�P�D�J�B�M���B�D�U�J�W�J�U�Z���B�O�E���D�P�O�W�F�S�T�J�P�O�T

�t�� �*�O�þ�V�F�O�D�F�S�T���B�O�E���G�B�O�T��

�t�� �$�B�N�Q�B�J�H�O���Q�F�S�G�P�S�N�B�O�D�F���B�O�E���3�0�*

�t�� �5�S�F�O�E�T���P�W�F�S���U�J�N�F

BOOKMARKING/TAGGING - X hours daily/weekly/monthly

PEER TO PEER SOCIAL SHARING APPS - X hours daily/weekly/monthly

Short term objectives:

�t�� �1�B�S�U�J�D�J�Q�B�U�F���P�O���S�F�M�F�W�B�O�U���N�F�T�T�B�H�F���C�P�B�S�E�T���
�C�M�P�H�T����B�O�E���2���"���Q�M�B�U�G�P�S�N�T

�t�� �1�S�P�W�J�E�F���J�O�T�J�H�I�U���B�O�E���U�I�P�V�H�I�U���M�F�B�E�F�S�T�I�J�Q���X�J�U�I�J�O����
�Z�P�V�S���D�P�N�N�F�O�U�T

�t�� �0�O�M�Z���J�O�D�M�V�E�F���B���M�J�O�L���C�B�D�L���X�I�F�O���S�F�M�F�W�B�O�U

�t�� �8�P�S�L���Q�P�T�J�U�J�W�F���D�P�N�N�F�O�U�T���J�O�U�P���Z�P�V�S���Q�P�T�U�T���B�O�E��
�U�I�F�O���G�P�M�M�P�X���V�W���U�P���X�J�U�I�J�O��

http://www.marketo.com
http://www.twitter.com/marketo
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Short term objectives:

�t�� �6�Q�E�B�U�F���W�J�E�F�P�T���P�O���T�P�D�J�B�M���W�J�E�F�P���T�J�U�F�T���B�O�E���M�J�O�L���U�P��
�D�P�S�F���T�J�U�F

 � YouTube

 � Facebook

�t�� �$�S�F�B�U�F���W�J�E�F�P���T�F�S�J�F�T���G�P�S���:�P�V�5�V�C�F

Short term objectives:

�t�� �&�O�D�P�V�S�B�H�F���F�N�Q�M�P�Z�F�F�T���U�P���T�I�B�S�F���B�O�Z���J�O�U�F�S�F�T�U�J�O�H��
�B�O�E���N�B�S�L�F�U�J�O�H���S�F�M�F�W�B�O�U���Q�I�P�U�P�T���G�S�P�N���T�P�D�J�B�M��
�N�B�S�L�F�U�J�O�H���P�S���T�B�M�F�T���F�W�F�O�U�T

�t�� �5�B�L�F���Q�J�D�U�V�S�F�T���P�G���B�O�Z���S�F�M�F�W�B�O�U���N�B�S�L�F�U�J�O�H���F�W�F�O�U�T

�t�� �6�U�J�M�J�[�F���Q�I�P�U�P���T�I�B�S�J�O�H���T�J�U�F�T���U�P���T�I�B�S�F���J�N�B�H�F�T��
�X�J�U�I���M�J�O�L�T���C�B�D�L���U�P���C�M�P�H���B�O�E���D�P�S�F���T�J�U�F

 � Flickr

 � Facebook Photo Gallery

 � Our Blog

 � Google Plus Photo Albums

Key Metrics:

�t�� �3�F�G�F�S�S�B�M�T���G�S�P�N���T�P�D�J�B�M���W�J�E�F�P���T�J�U�F�T

�t�� �7�J�F�X�T���P�G���W�J�E�F�P�T���P�O���T�P�D�J�B�M���T�J�U�F�T

�t�� �1�B�H�F�T���S�B�O�L�J�O�H���P�O���L�F�Z���U�F�S�N�T���G�S�P�N���:�P�V�5�V�C�F

Key Metrics:

�t�� �3�F�G�F�S�S�B�M�T���G�S�P�N���Q�I�P�U�P���T�I�B�S�J�O�H���T�J�U�F�T

�t�� �7�J�F�X�T���P�G���Q�I�P�U�P�T���P�O���T�P�D�J�B�M���T�J�U�F�T

�t�� �1�B�H�F�T���S�B�O�L�J�O�H���P�O���L�F�Z���U�F�S�N�T���G�S�P�N���Q�I�P�U�P����
�T�I�B�S�J�O�H���T�J�U�F�T

ONLINE VIDEO - X hours daily/weekly/monthly

PHOTO SHARING - X hours daily/weekly/monthly

http://www.marketo.com
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Short term objectives:

�t�� �$�S�F�B�U�F���9���4�M�J�E�F�T�I�B�S�F���Q�S�F�T�F�O�U�B�U�J�P�O�T���Q�F�S���R�V�B�S�U�F�S

�t�� �1�P�T�U���X�F�C�J�O�B�S�T����T�M�J�E�F���E�F�D�L�T����J�O�G�P�H�S�B�Q�I�J�D�T

�t�� �0�Q�U�J�N�J�[�F���G�P�S���4�&�0

�t�� �(�F�O�F�S�B�U�F���W�J�F�X�T���B�O�E���M�F�B�E�T

�t�� �.�B�U�D�I���#�V�Z�F�S���1�F�S�T�P�O�B�T���U�P���4�P�D�J�B�M���.�F�E�J�B���T�J�U�F�T����B�E�K�V�T�U���T�U�S�B�U�F�H�Z���B�C�P�W�F���U�P���C�F�U�U�F�S���ý�U���Q�F�S�T�P�O�B�T

�t�� �5�S�B�J�O���T�B�M�F�T���B�C�P�V�U���C�F�U�U�F�S���V�T�F���P�G���T�P�D�J�B�M���N�F�E�J�B

�t�� �$�S�F�B�U�F���D�P�N�Q�B�O�Z���T�P�D�J�B�M���N�F�E�J�B���Q�P�M�J�D�Z

�t�� �%�J�T�D�V�T�T���T�P�D�J�B�M���N�F�E�J�B���Q�P�M�J�D�Z���X�J�U�I���4�&�0���B�O�E���4�&�.���W�F�O�E�P�S�T

�t�� �&�O�D�P�V�S�B�H�F���F�N�Q�M�P�Z�F�F�T���U�P���C�F���B�D�U�J�W�F���Q�B�S�U�J�D�J�Q�B�O�U�T���J�O���T�P�D�J�B�M���N�F�E�J�B�����E�P�O���U���C�F���B�G�S�B�J�E���U�P���J�O�D�F�O�U�J�W�J�[�F��

Key Metrics:

�t�� �'�P�M�M�P�X�F�S�T

�t�� �1�S�F�T�F�O�U�B�U�J�P�O�T

�t�� �1�S�F�T�F�O�U�B�U�J�P�O���W�J�F�X�T

�t�� �/�V�N�C�F�S���P�G���M�F�B�E�T���H�F�O�F�S�B�U�F�E

�t�� �5�P�U�B�M���W�J�F�X�T

�t�� �%�P�X�O�M�P�B�E�T

�t�� �'�B�W�P�S�J�U�F�T

�t�� �5�X�F�F�U�T

�t�� �'�B�D�F�C�P�P�L���M�J�L�F�T

PRESENTATION SHARING - X hours daily/weekly/monthly

ADDITIONAL NOTES & OBJECTIVES

http://www.marketo.com
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Sample Social Media Tactical Plan

Marketo is the fastest growing provider in Revenue Performance Management. 

Marketo’s powerful yet easy-to-use marketing automation and sales effectiveness 

solutions transform how marketing and sales teams of all sizes work — and work 

together — to drive dramatically increased revenue performance and fuel business 

growth. The company’s proven technology, comprehensive services and expert 

guidance are helping enterprise and mid-market companies around the world to 

turn marketing from a cost center to a business-building revenue driver. Marketo 

also offers Spark by Marketo™, a new brand of marketing automation tailored 

speci�cally for small businesses – the fastest-growing and largest segment of 

today’s economy.

ABOUT MARKETO

U.S.A. Headquarters
901 Mariners Island Blvd, Suite 200

San Mateo, CA 94402

Tel:  + 650.376.2300

Fax:  + 650.376.2331

www.marketo.com

blog.marketo.com

www.twitter.com/marketo

EMEA Ltd.
Cairn House

South County Business Park  

Leopardstown

Dublin 18, Ireland

Tel:  + 353.1.242.3000




